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2 YEARS
UNIQUE OPPORTUNITY FOR FOCUSED CELEBRATED EVERY f
INTERNATIONAL PROMOTION OVER 3 TO 5 DAYS

ENGAGEMENT WITH YOUTH EXTENSIVE GLOBAL MEDIA COVERAGE
AND COMMUNITY IN NEW SHOWCASING THE HOST CITY AS
AND EXCITING WAYS ENERGETIC, CREATIVE AND TALENTED

PROMOTION OF PUBLIC HEALTH AND BIDDING PROCESS OPENS 3 YEARS IN
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| WELLNESS THROUGH URBAN SPORTS ADVANCE, DURING SPORTACCORD
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SPORTS
| SPORTS PROGRAMME;
. PROGRAMME EVENTS

TAKING SPORT TO THE HEART OF THE CITY

ORGANISED BY RELEVANT

7 -JEERTURING INTERNATIONAL FEDERATIONS
M s ilsicai s ACTION SPORTS TAKE CENTRE STAGE | ISCIPLINES ~  WITH THE SUPPORT OF GAISF

NO UNNECESSARY DISRUPTIONS A FULLY CONTAINED AND CREDIBLE SPORTS INITIATION
TO CITY TRAFFIC COMPETITION WITH TASTER SESSIONS UP TO 14 DISCIPLINES,

700 ATHLETES, 300 OFFICIALS
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EVENT REVENUES INCLUDING

MERCHANDISING. F&B
AND CONCESSIONS

ACCOMMODATION

INTERNATIONAL TRAVEL
CLOSE TO THE MAIN SITE FOR UP TO 1,300

ATHLETES AND OFFICIALS,
e P90 BEDS FOR IFs AND GAISF REPS

ATHLETES AND OFFICIALS

MAXIMISED USE OF
UE I 200 BOOMS bR PUBLIC TRANSPORT

IF OFFICIALS BETWEEN HOTELS,

ND AIRPORT
UP TO 100 SINGLE ROOMS VENUES AND Al
75 besiipadoacatie PROVISION OF A

NUMBER OF DEDICATED
UP TO 100 ROOMS FOR VEHICLES FOR LOCAL

MEDIA (AT OWN EXPENSE) TRANSPORTATION

N / MARKETING

MEDICAL AND

PROMOTIO
DOPING CONTROL

AND MEDIA

NATIONAL AND INTERNATIONAL
INFRASTRUCTURE AND COMMUNICATIONS PROGRAMME  ©hopiNG CONTROL AND

‘A : FACILITIES FOR DESIGNATED EDUCATION PROGRAMMES
DOMESTIC MEDIA - \ HOST BROADCASTER e . e IN ACCORDANCE WITH
RIGHTS REVENUES - Rt (BROADCAST COMPOUND, WORLD URBAN GAMES WADA REGULATIONS
: COMMENTARY POSITIONS,

CAMERA PLATFORMS, LIGHTING) MARKETING PROGRAMME :!rEl-?:(E:#ELSSES?:\élc(::_EASTZC‘;E

MEDIA CENTRE WITH RELEVANT AND ACCREDITED
NATIONES FACILITIES/SERVICES HOSPITALITY PACKAGES PERSONS

SPONSORSHIP

REVENUES SPONSOR SHOWCASING AREA

MERCHANDISING PROGRAMME
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APPLI
CATION

EVENT GUIDELINES APPLICATION

INTRO
DUCTION

LAUNCH AND FACT SHEET RELEASE

PROCESS/QUESTIONNAIRE RELEASE

SUPPORT FOR APPLICANT CITIES

SUBMISSION OF COMPLETED QUESTIONNAIRE BY CITIES

INFORMATION SESSIONS

QUESTIONS TO CITIES AND EVALUATION REPORT

B
i

SUBMISSION OF EVALUATION REPORT /
RECOMMENDATION TO GAISF COUNCIL

CONSULTATION WITH

INTERESTED CITIES
- APPLICANT CITIES
5§ e GAISF GENERAL ASSEMBLY
¥ CONFIRMATION & 8 (SPORTACCORD 2021)
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